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Personal Introduction 

Dr. Shin joined the School of Hospitality and Tourism Management as an Assistant Professor in 

2019. She received her doctoral degree from the Pennsylvania State University, where she also 

served as an instructor of hospitality management courses. Her managerial experience in the 

foodservice industry has fostered her research interest in consumer behaviour, food psychology 

and services marketing. 

 

Qualifications  

 

[Academic Qualifications] 

 

 PhD (2019) The Pennsylvania State University, USA 

 MSc (2012) Seoul National University, South Korea 

 BA (2010) Seoul National University, South Korea 

 

[Professional Qualifications] 

 

 Certified Hospitality Educator, American Hotel & Lodging Educational Institute, USA 

(2016) 

 Dietitian’s License, Ministry of Health and Welfare, South Korea (2011) 
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Additional Information 

 Judge, Annual Undergraduate Exhibition, Pennsylvania State University, April 17, 2019. 

 Judge, Annual Graduate Exhibition, Pennsylvania State University, March 24, 2019. 


